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This presentation has been prepared by Amplitude, Inc. (the “Company”).

Certain statements in this presentation and the accompanying oral commentary are forward-looking statements. These statements relate to future events or the future performance of the Company, as well as its business
strategy and plans and objectives for future operations, and are subject to a number of known and unknown risks, uncertainties and other factors that may cause the actual results, levels of activity, performance or
achievements of the Company or its industry to be materially different from those expressed or implied by any forward-looking statements. In some cases, forward-looking statements can be identified by words such as
“anticipate,” “believe,” “continue,” “estimate,” “expect,” “intend,” “may,” “will,” “could,” “predict” and similar expressions or terminology. All statements other than statements of historical fact could be deemed forward 
looking, including, but not limited to, any expectations regarding the Company’s market opportunities or profitability; any statements about historical results that may suggest trends for the Company’s business; any
statements of the plans, strategies, and objectives of management for future operations; any statements of expectation or belief regarding future events, potential markets, market size, or technology developments; and any
statements or assumptions underlying any of the items mentioned. The Company has based these forward-looking statements largely on its current expectations, assumptions, estimates and projections. While the Company
believes that these expectations, assumptions, estimates and projections are reasonable, such forward-looking statements are only predictions and involve known and unknown risk and uncertainties, many of which are
beyond the Company’s control, and so you are cautioned not to give undue weight to such forward-looking statements. These risks and uncertainties include, but are not limited to, those set forth herein as well as in the 
Company’s Annual Report on Form 10-K for the year ended December 31, 2023, and other risks and uncertainties listed from time to time in the Company’s other filings with the U.S. Securities and Exchange Commission.  
Moreover, the Company operates in a competitive, new and rapidly changing market, and new risks may emerge from time to time. It is not possible for the Company to predict all risks, nor can it assess the impact of all 
factors on its business or the extent to which any factor, or combination of factors, may cause actual results or outcomes to differ materially from those contained in any forward-looking statements it may make. The 
forward-looking statements in this presentation are made only as of the date hereof. Except to the extent required by law, the Company assumes no obligation and does not intend to update any of these forward-looking 
statements after the date of this presentation or to conform these statements to actual results or revised expectations.

This presentation also contains estimates and other statistical data made by third parties and by the Company relating to market size and growth and other data about the Company’s industry. These estimates and
other statistical data involve a number of assumptions and limitations, and you are cautioned not to give undue weight to such estimates and other statistical data. The Company has not independently verified the statistical
and other industry data generated by independent parties and contained in this presentation and, accordingly, it cannot guarantee their accuracy or completeness. In addition, expectations, assumptions, estimates and
projections of the Company’s future performance and the future performance of the markets in which the Company operates are necessarily subject to a high degree of uncertainty and risk.

This presentation also includes certain non-GAAP financial measures (including on a forward-looking basis) such as Free Cash Flow, Free Cash Flow Margin, non-GAAP Gross Margin, non-GAAP Research and Development 
expense, non-GAAP Sales and Marketing expense, non-GAAP General and Administrative expense, non-GAAP Operating Margin, and non-GAAP Loss from Operations. These non-GAAP financial measures are in addition to, 
and not as a substitute for or superior to measures of financial performance prepared in accordance with GAAP. There are a number of limitations related to the use of these non-GAAP financial measures versus their nearest 
GAAP equivalents. For example, other companies may calculate non-GAAP financial measures differently or may use other measures to evaluate their performance, all of which could reduce the usefulness of the Company’s 
non-GAAP financial measures as tools for comparison. The Company has provided a reconciliation of those historic measures to the most directly comparable GAAP financial measures, which is available in the appendix to 
this presentation.

All third-party brand names and logos appearing in this presentation are trademarks or registered trademarks of their respective holders. Any such appearance does not necessarily imply any endorsement of the Company.

Disclaimer
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OUR MISSION 

Help companies build better digital 
products and experiences

Amplitude is a Digital Analytics Platform 
that provides self serve visibility into the 

entire customer journey
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39
Customers 
>$1M ARR4

2,723
Customers5

16%
FY23 YoY Revenue Growth 

1 As reported February 20, 2023. 
2 Please refer to Pg. 30 for the definition of Free Cash Flow and Appendix for Non-GAAP to GAAP reconciliations.
3 As of December 31, 2023. Please refer to Pg. 24 for the definition of Dollar-Based Net Retention.
4 As of December 31, 2023. Please refer to Pg. 23 for the definition of Annual Recurring Revenue (ARR).
5 As of December 31, 2023.

101%
TTM Dollar-Based Net 

Retention across Paying 
Customers3 

$276.3M 
FY 2023 Revenue 1

8%
FY23 Free Cash Flow Margin2

511
Customers 

>$100K ARR4

Key Business Metrics 
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Streamlined checkout flow 
increased purchase conversion 
by 27%

Free trial experience drove 
22X improvement for 
add-on conversions

Personalized design Tailored app homepage 
to user history

Enhanced delivery experience 
led to 23% increase in 3rd 
party ordering

Optimized first steps & 
increased revenue by 20%

Personalized design for 
customers

Tailored app homepage to 
user history

Free trial experience drove 
22X improvement for add-on 
conversions

Amplitude Helps Drive Tangible Business Impact
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Getting customer 
insights is more 
difficult & more 
critical than ever. 

* Big Village CARAVAN survey, 2023

Tools and channels are 
getting fragmented 
across a growing set of 
data sources

Market dynamics are 
changing at a fast pace 
(privacy, consent, cookie 
depreciation)

69% of customers want 
companies to improve 
their experience*

Businesses can thrive 
by enabling better 
digital experiences, 
but most… Cannot turn insights 

into actions to meet 
customers in the moment

Cannot get a clear 
picture of customers 
across the full journey

Cannot make data & 
insights accessible to 
teams who need it
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Data-driven

Physical Digital

Digital as 
Marketing

Digital as 
Product

Marketing is the growth driver

Static experience

Web-centric 

Product is the growth driver

Dynamic experience

App-centric and cross 
platform

Digital Needs a Data Driven Approach
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~2,500 distinct events per product1

Unique journey for each user

1 Based on Top 100 Amplitude customers by event volume. Represents the average distinct events measured within each digital product among Top 100 Amplitude customers.

?
What generates more revenue 
— subscription or on-demand 

purchase 
and ads?

?
What is the LTV of 

subscribers vs. 
on-demand??

How do I improve start 
trial to complete trial rate?

?
What is my trial to 

subscription conversion?

?
Where are users dropping 
off before subscription?

Companies Need Insight into Customer Behavior
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Friends 
& Family 
Cohort

Power 
Shoppers 
Cohort 

View 1st in App 
Prompt 

Onboarding 
Completed

1st Mobile 
Transaction

2nd Mobile   
Transaction

Order Credit 
Card

1st Desktop
Transaction

Start 
Trial

View 
Merchant 

Product

Send 
Email 

Campaign
In App Push 
Notification

1st 
Website 

Login 

How can we see & 
optimize multi-device 

journey?

3rd Mobile   
Transaction

4th Mobile   
Transaction

What campaigns drive 
the most app 
downloads?

Campaign 
A

Download 
App

How are the in product 
prompts impacting 

onboarding?

What are important 
milestones before signing 

up for a credit card?

What types of users 
are active multiple 

times a week?

Does using multiple 
product increase 

retention?

Modern Digital Experiences are Complex 
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Business 
Intelligence

Web & Marketing 
Analytics

Sentiment / 
Survey Solutions

Purpose

Limitations

Reporting on transactional 
and object data

Analyzing user behavior 
requires technical teams to 
build complex SQL queries

Use web and demographic 
data to analyze traffic and 
web spend

Supports counts and simple 
funnels out of the box— 
anything else requires 
complex configurations

Uncover and understand 
customer sentiment to 
improve customer experience

Customer behavior is a 
stronger predictor of future 
behavior than what they say

Existing Solutions Can’t Enable Data-Driven Products
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Amplitude 
Digital Analytics Platform

Web & Product 
Experimentation

Audience 
Targeting

Feature 
DeliveryAction

Insights Digital Analytics Session Replay

CDP Data 
Warehouse Governance Privacy & 

SecurityData

Data Systems 
& Sources

Digital 
Experience

Amplitude 
Digital Analytics Platform

Web & Product 
Experimentation

Audience 
Targeting

Feature 
DeliveryAction

Insights Digital Analytics Session Replay

CDP Data 
Warehouse Governance Privacy & 

SecurityData

Data Systems 
& Sources

Digital 
Experience
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Self-service Insights in One Place
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User Profile Event StreamUser ID
071683

Carrier
T-Mobile

Country
USA

Device Type
Mobile

Total Sessions
44

# Purchase 
456

Total Spent
$17.25

Usage Time
3 hours

If they make 3 online purchases 
in the first 3 days, they will 
become a regular customer. 

Acquisition
If they actively use use at 
least 2 of your products, they 
will likely buy a 90 day 
warranty

Monetization
Which new features to 
build to make them stay.

Retention

Digital Analytics Platform 

Customer Behavior across the Full Customer Journey 

Note: Examples and numbers are for illustrative purposes only.
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>1 Trillion
Events Processed Every Month 1

Complex distributed joins
Perform complex joins across users, 
events, and attributes in seconds.

In-house columnar store
Leverage a high-performance query 
engine designed specifically for 
advanced behavioral analytics.

Automated ML models
Predict behaviors and power 
real-time, adaptive insights with a 
behavioral-driven approach. 

1 As December 31, 2023

Master Node

Reducer Reducer

Query Query Query Query Query

Feature A
Feature B
Feature C
Purchase

View page
Sign Up
Profile
Chat

View page
Cart
View Page
Purchase

Feature C
Feature B
Chat
Exit

Feature A
Profile
View Page
Feature B

Data Ingestion

RE
DU

CE

M
AP

LA
M

BA
 A

RC
H

IT
EC

TU
RE

User 1 User 2 User 3 User 4 User 5

Amplitude is Purpose-Built for Complexity and Scale
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Trusted Data Faster Action

Clearer Insights
Guiding Customers to

Guiding Customers to Guiding Customers to

Amplitude Unlocks the Power of Your Products



© 2024 Amplitude Inc.  All Rights Reserved.           16

We are named a Strong Performer 
in The Forrester Wave™: Digital 
Intelligence Platforms, Q4 2022

The Forrester Wave™ is copyrighted by Forrester Research, Inc. Forrester and Forrester Wave are
trademarks of Forrester Research, Inc. The Forrester Wave is a graphical representation of
Forrester's call on a market and is plotted using a detailed spreadsheet with exposed scores, 
weightings, and comments. Forrester does not endorse any company, product, or service depicted 
in the Forrester Wave. Information is based on best available resources. Opinions reflect judgment 
at the time and are subject to change.

Ranked highest for:
● Data governance and security 
● Market approach
● Performance
● Planned enhancements
● Supporting products and services
● Delivery model
● Commercial model 

Industry Recognition
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Behavioral User 
Cohorts

Shared Dashboards

User Path Analysis

User Sampling for 
Massive Event 

Volumes

Behavior Impact 
Analysis

Predictive Retention 
Analysis

Account Tracking for 
B2B

Event 
Transformations

Investigate Data 
Point

User Clustering

Funnel Behavior 
Comparison

Release Tracking

Contextual Insight 
Sharing

Custom Team Areas

Cross-Project 
Analysis

Contextual 
Experiment Analysis

Behavioral 
Targeting

User Property 
Transformations

Personal Workspace

Data Ingestion 
Debugger

Behavioral 
lookalikes

Period-over-
period analyses

Suggested events & 
properties

User property 
transformations

Anomaly + Forecast

Templates 1.0

Historical Counts

Self-Serve 
Data Pipelines

Event Explorer

Chart Breadcrumbs

Cohort Populations

Journeys

Funnel Conversion 
Drivers

Root Cause 
Analysis

Chart Takeaways & 
Targets

Proactive Data 
Governance

Recommendations

Amplitude 
Experiment

Data Warehouse 
Integrations 

Growth Stack 
Integrations

Session-Based 
Analysis

Campaign Reporting

Metrics

Collaboration 
Integrations

Amplitude CDP

Experiment Results

Data Warehouse 
Integrations 

Event Streaming + 
Real-time Syncs

Data Tables

Custom Dashboard 
Templates

20212014-2017 2018 2019 2020 2022 2023

Funnel Conversion 
Insights

Notebooks

Predictive Cohorts

Enterprise Feature 
Management

Object Management

Enhanced Chart Controls

Warehouse Native

Session Replay

Experiment Templates

Release Dashboards

New Journey Visualizations

Industry Templates

Deep Partnerships with 
Snowflake, Braze, AWS

Data Assistant

Plus planPlatform Innovation 
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Leading Consumer Platform

Leading Consumer Discretionary

Leading Enterprise SaaS

~9 Years$30k >$3.5M

>1200<35

~5 Years$140k >$1.5M

>150<30

~9 Years$20k >$6M

>350<80

MAUs 2

MAUs 3 MAUs

MAUs

MAUs 1 MAUs

Product Management
• Product strategy & roadmap definition
• High-value impact moments
• Rapid experimentation 

Marketing & Growth
• Customer LTV by market & 

segment 
• 1:1 personalization
• Brand & campaign ROI

Data Science & Analytics
• Democratize access to 

insights
• Data literacy at scale

Engineering
• Release monitoring
• Rapid experimentation
• Performance-based 

conversion issues
Customer Support
• Ticket & issue 

resolution 

ARR 1 ARR

ARR 2 ARR

ARR 3 ARR

1 Beginning Monthly Active Users (MAU) figure represents the highest number of MAUs for the month ended January 31, 2017. Beginning ARR as of March 31, 2015.
2 Beginning MAU figure represents the highest number of MAUs for the month ended September 30, 2018. Beginning ARR as of September 30, 2018.
3 Beginning Monthly Active Users (MAU) figure represents the highest number of MAUs for the month ended January 31, 2017. Beginning ARR as of September 30, 2015. 
Note: Ending MAU figure represents the highest number of MAUs for the month ended December 31, 2023. Ending ARR is measured as of Dec 31, 2023. Please refer to Pg. 22 for the definition of ARR. 

Cross-Functional Adoption Driving Customer Spend
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Amplitude’s Digital Analytics Platform embodies 
three core principles - Access for Everyone, Fully 
Connected Customer Journey, and Fast Insights 
to Experiences

Built for Digital
Products and 

teams

Complete 
Platform

Point Solutions

Legacy 
Marketing 
Analytics

In House/
Business

Intelligence

Market Position and Why We Win

Why We Win
Vs: Point Solutions 

● Breadth and depth of platform 
● Seamless Data to Insight to Action

Vs: In House / BI tools
● Scalability, latency and cost advantages 
● Self Serve approach prevents Data Breadlines and 

siloed knowledge

Vs: Legacy Martech
● First party data across entire customer journey
● Deep understanding of product persona and workflows 
● Powerful out of the box tooling means no need for 

costly implementations, experts and services
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Financial Overview
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>95% of revenue is recurring 1

Commercial 1
(100-1500 employees)

Enterprise 1
(1500+ employees)

Channel

Sales Cycle

Implementation 
Time

Outbound

4–6 Months

~4 Months

Inbound

1–3 Months

~3 Months

Go-to-Market 

1 For the year ended December 31, 2023.
.

Pricing based on platform functionality 
and committed volumes

Primarily annual contracts, 
majority billed annually

Our Business Model
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 2019
Q3

2019
Q4

2020
Q1

2020
Q2

2020
Q3

2020
Q4

2021
Q1

2021
Q2

2021
Q3

2021
Q4

2022
Q1

2022
Q2

2022
Q3

2022
Q4

Revenue $18M $20M $22M $24
M

$26
M

$30
M

$33
M

$39
M

$45
M

$49
M

$53
M

$58
M

$62
M

$65
M

YoY 
Growth

45% 50% 48% 66% 72% 64% 60% 48% 35% 32%

Labels $18M $20M $22M $24
M

$26
M

$30
M

$33
M

$39
M

$45
M

$49
M

$53
M

$58
M

$62
M

$65
M

2020
Q1

2020
Q2

2020
Q3

2020
Q4

2021
Q1

2021
Q2

2021
Q3

2021
Q4

2022
Q1

2022
Q2

2022
Q3

2022
Q4

45%

$22M $24M
$26M

$30M
$33M

$39M

$45M
$49M

$53M

$58M
$62M

$65M

50% 48% 66% 72% 64% 60% 48% 35% 32%

2023 
Q4 Revenue: 

$71.4M

2023 
Q4 y/y Growth: 

9%

Quarterly Revenue and YoY Growth

Strong and Consistent Revenue Growth
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Note: We define ARR as the annual recurring revenue of subscription agreements at a point in time based on the terms of customers’ contracts. 
Figures are as of December 31st of each relevant fiscal year.

FY19 FY20 FY21 FY22

208

262

385

480

FY19 FY20 FY21 FY22

11

Paying Customers Customers with >$100K in ARR Customers with >$1M in ARR

15

29 30

% of total ARR
71% 72% 73% 75% 74%

Growing Customer Base 
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TTM Dollar-Based 
Net Retention Rate 

119%
123%

Q4 2021 Q4 2022

Note: We calculate Dollar-Based Net Retention rate as of a period end by starting with the ARR from the cohort of all customers as of 12 months prior to such period-end (the “Prior Period ARR”). 
We then calculate the ARR from these same customers as of the current period-end (the “Current Period ARR”). Current Period ARR includes any expansion and is net of contraction or attrition 
over the last 12 months, but excludes ARR from new customers as well as any overage charges in the current period. We then divide the total Current Period ARR by the total Prior Period ARR to 
arrive at the dollar-based net retention rate (“NRR”). We then calculate the weighted average of the trailing 12-month dollar-based net retention rates, to arrive at the dollar-based net retention 
rate (“NRR (TTM)”). Figures are as of December 31 of each relevant fiscal year.

Dollar-Based Net Retention Rate 

Dollar-Based Net Retention
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Non-GAAP Gross Margins Non-GAAP Operating Margins

Note: We define free cash flow as net cash used in operating activities, less cash used for purchases of property and equipment and capitalized 
internal-use software costs, plus non-recurring expenditures such as direct listing expenses. Please refer to Appendix for Non-GAAP to GAAP 
reconciliations.
.

Free Cash Flow and 
Free Cash Flow Margin

($17M) ($13M) ($35M) ($11M)

$22M

Focused Investing for Sustainable Growth
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Percentage of Revenue (Non-GAAP)
FY2020 FY2021 FY2022 FY2023

Gross Margin 71% 71% 74% 77%

Research & 
Development
% of revenue

19% 19% 22% 19%

Sales & Marketing
% of revenue 44% 46% 47% 45%

General & 
Administrative
% of revenue

14% 15% 16% 15%

Operating Margin (6%) (9%) (11%) (1%)

Free Cash Flow Margin (12%) (21%) (5%) 8%

Historical Financials
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● Largest global companies

● Maintain leadership 
among digital-first 
companies

● Penetrate into new and 
emerging industries

● Enhance platform 
functionality and 
capabilities

● Expand into 
additional-high-value 
use cases

● Promote upsell into 
additional volumes, 
teams, and use cases

● Cross-sell additional 
products

● International 
expansion

● Solution partners

● Deepen ecosystem / 
integrations

Acquire New 
Customers

Expand Across 
Existing 
Customer Base

Expand Global 
Reach and 
Partnerships

Extend Product 
Leadership

Multiple Vectors for Growth 
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Thank you

28
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Appendix

29



© 2024 Amplitude Inc.  All Rights Reserved.           30

1 Margin represents percentage of GAAP revenue 
2 Stock-based compensation expense-related charges include employer payroll tax-related expenses on employee stock transactions.

GAAP to Non-GAAP Reconciliation
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1 Margin represents percentage of GAAP revenue 
2 Stock-based compensation expense-related charges include employer payroll tax-related expenses on employee stock transactions.

GAAP to Non-GAAP Reconciliation (Continued)


